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At Ki lkenny Design,  we are more than just  a  business we are a community dr iven 

by equal i t y,  innovation,  and empowerment.  Our col leagues are the hear t  of  our 

success ,  and this  year ’s  repor t  highl ights our continued progress in closing the 

gender pay gap s ince 2023. 

Beyond creating an exceptional  shopping experience for our customers ,  we 

are dedicated to foster ing a culture that champions women in business and 

empowers ever y col league to reach their  ful l  potentia l .  Our purpose is  c lear :  to 

be the leading champion of  Ir ish design both local ly  and g lobal ly.  We bring this 

to l i fe ever y day through our core va lues of  ;One Team, Doing the Right Thing , 

Championing Ir ish Design,  and Put t ing Customers F irst ,  guiding our commitment to 

an inclusive and equitable workplace. 

K i lkenny Design continues to be a beacon of  suppor t  and empowerment ,  paving 

the way for a l l  genders within our stores and across the Ir ish design landscape.  We 

proudly showcase a diverse range of  Ir ish makers and designers ,  e levating their 

brands and sharing their  passion with our customers . 

We are immensely proud that 91% of  our business is  made up of  women,  and our 

executive senior leadership team is  100% female-led,  power ful  ref lection of  our 

dedication to nur tur ing ta lent .  

As we continue to lead the charge in gender equal i t y,  we welcome the spotl ight 

on the gender pay gap.  Our of f ic ia l  Gender Pay Gap Repor t  is  more than just  a 

ref lection of  our progress—it  is  a  commitment to transparency,  trust ,  and action. 

This  review sets out our roadmap for an even more equitable future,  ensuring that 

ever y col league,  across a l l  levels  of  our business ,  has the oppor tunity  to thr ive. 

T h e  b e l o w  c h a r t  s h o w s  t h e  G e n d e r  R e p r e s e n t a t i o n  o f  w o m e n  t h a t  w e 

h a v e  i n  K i l k e n n y  D e s i g n .

09%91%
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Empowering and nur turing women in business 

is  not just  a  passion of  mine.  I  am immensely 

proud that 100% of Ki lkenny Design’s  executive 

leadership team is  female,  a  ref lection of  our 

deep commitment to fostering female ta lent . 

I t  is  an absolute joy and priv i lege to par tner 

with the ex traordinar y female makers and 

designers from across Ireland,  whose creativ i t y 

and passion elevate Ki lkenny Design into the 

remarkable experience i t  is  today.

1 0 0 %
O F  O U R 
L E A D E R S H I P 
T E A M  I S 
F E M A L E

N o t e  f r o m  o u r  C E O 
E v e l y n  M o y n i h a n
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In  this  repor t  we share our gender pay gap for a l l  col leagues within Ki lkenny 

Design,  for the 12 months up to 30th June 2024.

WHAT IS GENDER PAY GAP?

Gender Pay Gap is  the di f ference between men’s and womens average hourly 

rate across the company regardless of  their  role or seniority.  The mean and 

median are expressed as a percentage.

WHAT IS MEAN AND MEDIAN?

Mean is  def ined as the average hourly  pay for a l l  men and women. The median is 

the midpoint  in the hourly  pay for both men and women

WHAT IT IS  TELLING US:

We are immensely proud to share that the gap between men’s and women’s pay 

has continued to decrease across our entire company over the 12 months upto 

June 2024,  a  testament to our unwavering commitment to equal i t y. 

4.1% 2% .02% .01%

PAY G A P M E A N

A LL EM PLOY EES PA RT T I M E EM PLOY EES

PAY G A P M ED I A N PAY G A P M E A N PAY G A P M ED I A N
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The mean pay gap for a l l  col league was 4 .1%. For par t-t ime col leagues ,  the 

mean gap has a lso decreased signi f icantly,  to 0.02% 

The median pay gap tel ls  us a great stor y.  For a l l  col leagues ,  the gap is  now 

2%. Among par t-t ime col leagues the median gap is  0.01% 

These numbers ref lect  our dedication to fostering a workplace where ever y 

indiv idual  is  compensated fa ir ly,  regardless of  gender.  We are commit ted to 

continuing this  progress ,  ensuring equity  remains at  the hear t  of  ever y thing 

we do. 

BONUS & BIK RENUMERATION 2024

The tab le  shows  the  percentage  of  men and  women who rece ived  bonus  as 

por t ion  of  headcount  dur ing  the  12  months  up  to  the  end  June  2024 .

2 0 2 4  B O N U S M E N W O M E N

% WHO RECIEVED A BONUS 0 % 2 %

% WHO RECIEVED BIK 0 % 4 %

B O N U S  M E A N  A N D  M E D I A N  2 0 2 4

BONUS PAY GAP ME AN - 1 7%

BONUS PAY MEDIAN - 1 0%

WHAT IT IS  TELLING US:

In  2024 ,  2% of  women rece ived  bonuses  compared  to  men 0% .  Bonus  pay  i s 

not  a  s i gn i f icant  focus .   
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QUARTILE CRITERIA

The char ts  show a l l  our  co l leagues  d iv ided  into  four  equa l  s ized  groups 

based  on  hour l y  pay  ra tes .

LOWER Q UARTI LE
LOWER M I D D LE 
Q UARTI LE

M I D D LE U PPER
Q UARTI LE U PPER Q UARTI LE

REASON WHY THIS IS/WHAT IT IS  TELLING US:

• 	 G iven  the  nature  of  our  reta i l  env i ronment  and  the  f lex ib i l i t y  we  of fer, 

par t icu lar l y  to  women,  ba lanc ing  fami l y  commitments  -  we  see  a  h igher 

propor t ion  of  women in  the  lower  quar t i le .  

• 	 There  are  now less  men in  the  bus iness  as  we  outsourced our  food  bus iness 

wh ich  i s   ev ident  in  the  lower  and  the  midd le  quar t i le . 

These  f i gures  h igh l i ght  an  area  where  we  s t i l l  have  work  to  do  for  men’s 

contr ibut ions .  We are  commit ted  to  ensur ing  that  the  va lue  of  bonuses 

ref lec ts  the  t rue  contr ibut ions  of  a l l  our  employees ,  regard less  of  gender. 

Ach iev ing  equ i t y  in  a l l  aspec ts  of  compensat ion  i s  a  pr ior i t y  as  we  cont inue 

to  bu i ld  a  fa i r  and  inc lus i ve  workp lace. 
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THE STEPS WE ARE TAKING TO CLOSE THE GENDER PAY GAP:

At  K i l kenny  Des ign ,  we  are  tak ing  dec is i ve  ac t ion  to  c lose  the  gender  pay  gap  and 

create  a  t ru l y  equ i tab le  workp lace.  In  2024 ,  we  reached a  ma jor  mi les tone  where 

our  leadersh ip  team is  now 1 0 0% fema le ,  up  from 86% in  2023 .  Th is  ach ievement 

ref lec ts  our  unwaver ing  commitment  to  gender  equa l i t y  and  empower ing  women 

at  a l l  l eve ls  o f  our  bus iness . 

Mov ing  for ward ,  we  remain  focused  on: 

Inc lus i ve  H i r ing  &  Recru i tment ;  We are  commit ted  to  creat ing  a  fa i r  and 

t ransparent  h i r ing  process ,  e l iminat ing  b ias  a t  ever y  s tage  to  ensure  equa l 

oppor tun i t ies  for  a l l . 

Tra in ing  &  Deve lopment ;  Ever y  co l league  w i l l  have  access  to  t ra in ing  and 

deve lopment  p lans ,  equ ipp ing  them wi th  the  sk i l l s  and  oppor tun i t ies  needed to 

grow and  succeed in  the i r  ro les . 

Work-Li fe  Ba lance;  We cont inue  to  pr ior i t i ze  f lex ib le  work ing  po l ic ies ,  inc lud ing 

a  four-day  work week ,  unpa id  leave  opt ions ,  and  adaptab le  work ing  hours ,  to 

suppor t  our  co l leagues  in  ba lanc ing  the i r  profess iona l  and  persona l  l i ves . 

Cu l ture  of  Be long ing  &  Transparency ;  We are  fos ter ing  a  workp lace  cu l ture  bu i l t 

on  t rus t ,  inc lus i v i t y,  and  open  communicat ion ,  ensur ing  ever y  co l league  fee ls 

va lued ,  suppor ted ,  and  empowered  to  reach  the i r  fu l l  potent ia l . 

Through  these  in i t ia t i ves ,  we  are  not  on ly  address ing  the  gender  pay  gap  but 

a lso  creat ing  a  workp lace  where  d ivers i t y  thr i ves ,  and  ever y  co l league  has  the 

oppor tun i t y  to  succeed . 
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